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Objectives of our communication:

• Reaching our target groups

• Gaining the attention of the target groups

• Transferring the results of the project

• Ensuring the long-lasting effect of our results

Communication strategy



Main tasks :

• Creating templates, visual identity, graphic
design of the project

• Defining communication channels:
– online marketing tools (project and product website, social

media, professional networks)

– classical offline marketing tools (press, magazines, radio, 
television)

– event marketing (conferences, workshops, professional
exhibitions/fairs)

– one-on-one meetings with decision-makers, key personnel
of stakeholders



Online channels

• Project and product website as basic
communication and dissemination tool:

www.offtospas.eu

• Social media for reaching a wider, general
public beside the key stakeholders and 
professionals: Facebook profile

• LinkedIn professional network of stakeholders

http://www.offtospas.eu/


Offline activities I.

Producing dissemination materials: 

• Composing and printing 3 sub-product
brochures/flyers – Hévíz, Covasna & Vega 
Resor

• Creating 2 roll-ups to support the project on
conferences/workshops

• Making a short movie on the transnational
product

• Creating study-tour and conference packages



Offline activities II.

Participating/organizing events:

• Participating in 1 conference/workshop
organized by an organization outside the
Consortium

• Organizing one-on-one meetings with the key
stakeholders

• Organizing B2B study-tours for German
speaking and Scandinavian stakeholders

• Organizing final dissemination conference



Offline activities III. 

Appearing in medias:

• Drafting, issuing press releases

• Organising press conferences

• Publishing specialised articles, PR articles on
the project and the transnational product



What happened exactly?



Basic elements
Visual identity according to the communication strategy



Project and product website: www.offtospas.eu

Online channels

http://www.offtospas.eu/


• Facebook & LinkedIn profiles

Online channels



Print

• Brochures – Covasna, Hévíz & Vega Resor

• 2 roll-ups

• Study tour and conference packages



Short movies

../../Film/összevágott/OffToSpas_EN_1verz_1920x1080.mp4
https://www.youtube.com/watch?v=V-pPAgl4yyg&feature=youtu.be
https://www.youtube.com/watch?v=V-pPAgl4yyg&feature=youtu.be
../../Film/Film_Hévíz/angolHD.mp4
../../Film/Film_Hévíz/angolHD.mp4


Event Participant Date

TTRA Europe Chapter Annual 
Meeting

CC UNIPAN April, 2016 

AGE General Assembly CP2 AGE November 19-20, 2015

SPA CE Tradeshow CP3 HÉVÍZ 1-3 October, 2015

Utazás 2016, Budapest CP4 COVASNA 3-6 March, 2016

Bukarest Tourism Fair CP5 COVTOUR 12-15 November, 2015

Fakta om Senior Stockholm CP6 VEGA 20-22 October, 2015

International conference on health 
tourism

CP7 ZALA
Spring 2016 (tbc, hotel 
opening in Lenti)

B2B events



B2B events

Workshops, roadshows
• V4 roadshow – Copenhagen, Stockholm, Helsinki, Oslo

• Göteborg - International Book fair

• Bad Ischl – project meeting

• Press trips – Vienna, Zürich, Stuttgart

• SMAL roadshow – Helsinki, Vaasa, Oalu



B2B study tours – Scandinavian and German TA, 
NGO, Press

B2B events



PR activities

• Drafting 8 press releases

• Organizing 3 press conferences 

• Publishing 6 specialised articles



Thank you for your attention!


